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FutureLearn
is founded by the

Open University

A pioneer in

distance learning

80+ World Class partners

Designed and built by  experts from 

online, mobile and media

Effective learning design embedded

in all aspects of the platform

Uniquely designed for multi-platform 

use - mobile first

Incorporates the best of the social web

with in built social architecture



To pioneer 

the best social learning experiences

for everyone, anywhere 

OUR MISSION



10 million course sign ups

4 million registered learners

from 190+ countries

70%

30%

International

UK



60% 40%

Female Male

Reach a truly 

global and diverse 

audience of 

4.2 million learners
25% 46-65 years

25% Under 26

26-45 years40%

10% Over 65

Working 
full time

35%

Working 
part-time

12%Self-
employed

9%

Full time 
student

13%

Retired
13%

Looking 
for work

9%

Not 
working

6%

Unemploy
ed
3%



United States of America

Australia

India

Egypt

Russia

Spain

Brazil

Vietnam

Ukraine

Pakistan

China

NetherlandsSaudi Arabia

Canada
Italy

Germany

Nigeria

FranceMexico

Ireland
Turkey

Myanmar

IndonesiaSouth Africa

PolandColombia

Greece

United Arab Emirates

Philippines
Malaysia

Albania
New Zealand

Bangladesh

Romania

Serbia
Norway

Singapore
Ghana

Japan

Argentina Kenya

Hong Kong

Sri Lanka 183 other countries

Learner distribution outside the UK



Leading UK 

Universities 

+ 24 more

Leading International 

Universities 

+ 20 more

Specialist Organisations

+ 19 more



Statement of Participation Certificate of Achievement

Transcript

Paid products for proof of learning

£19 

-£34

£34 -

£99



WHY DO OUR PARTNERS JOIN FUTURELEARN?

FutureLearn offers partners new, innovative digital marketing and brand development services

Alumni 

relations

New ways to reach, 

engage and build 

relationships with 

alumni

Widening 

participation

Opening access to 

new demographics 

at unprecedented 

scale

Digital 

presence

Grow an online 

footprint – utilising 

search and social 

advantages

International 

partnerships

The world’s top 

universities and 

institutions, sharing 

knowledge and 

building a network

Global 

audience

Branding and digital 

marketing to a 

global audience of 

over 4 million 

learners



Research using

BIG DATA

to advance the

learning sciences

LEARNER INSIGHTS

to support university 

admissions

REAL-TIME STATS

to enable effective course 

delivery

DATA VISUALISATIONS

to foster and celebrate 

learners’ progress

PLATFORM ANALYTICS

to inform product 

development

POST-HOC ANALYSIS

for course evaluation and

to inform best practice

ANALYTICS AT FUTURELEARN

The systematic analysis of data to yield insights which improve learning



A world-leading social 

learning platform  

Simple, delightful,

flexible user experience

An innovative 

social learning approach

High quality content,

building on the best of the web



Simple, delightful, flexible user experience



Engaging video Interactive content

Practical experiments Robust learning designThe best of the web

Telling stories: beyond video lecture recordings



Intuitive and easy course structure & navigation

Courses are from 2-8 weeks

Weeks run Mon-Sun and have a title 

telling you what you’re going to learn

Weeks are made up of activities

An activity is a set of steps with 

a clear learning objective

Activities are made up of steps

A step could be an article, video, 

discussion, test, quiz, assignmentJ



Social learning pedagogy

Direct learning from others

Knowledge sharing

Vicarious learning

Implicit learning

E.g. Learner posts questions
and gets answers

Learners pass on ideas and information to 
others

Learner is aware of learning activity of 
others (e.g. notes)

Learner engages with others to develop 
shared representations.

Conversational learning

Orchestrated collaboration

Shared knowledge building

Zone of proximal development

Learner engages in sustained dialogue with 
others

Mentor guides a group towards exploration 
of difference or shared understanding

Learner develops knowledge with others 
through dialogue and interaction

Learner learns through interaction and 
conversation with more knowledgeable 

other

MASSIVE

OPEN

SOCIAL

LEARNING



Replies Likes FilteringFollowing

An innovative social learning approach



Contextual Conversation



Study groups



Social learning in action





Data dashboards



Source: data from run 3 (25 Jan 2016) of the course (across 3 runs there were 15,254 enrolments)

43% of joiners were from 39 African 

countries. Of these, the largest 

cohorts were from Nigeria, Kenya, 

Ghana, South Africa, Ethiopia and 

Uganda

Approximately 50% of these learners 

were female
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Africa: Sustainable Development for All?

COURSE DEMOGRAPHICS









Source: data from run 1 (7 March 2016) of the course (there were almost 6,000 enrolments in total)

41% of joiners were from 26 African 

countries. Of these, the largest 

cohorts were from Nigeria, Ghana, 

South Africa, Kenya, Tanzania and 

Uganda

Approximately 45% of these 

learners were female
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Occupational Health in Developing Countries

COURSE DEMOGRAPHICS





Search for over 500 courses





COURSE RUNS BY FULL PARTICIPATION

Source: all open course runs from May 2015 through April 2016

23%
Average full participation (of 

joiners) across top 50 courses

50%
Average full participation (of 

learners) across top 50 courses



The news was broken by the BBC

IELTS COURSE GIVES US THE WORLD’S BIGGEST MOOC (OVER 440,000 

LEARNERS)  









202 comments
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“It increased our level of knowledge about the 

mode of transmission of infectious diseases.” 

SIERRA LEONE



Analytics Dashboard – illustrative





OPPORTUNITIES TO IMPROVE LEARNING

FutureLearn works with partners to capture and analyse learning data and analytics

Enrolment 

cumulative growth
Conception change

Learner 

demographics

Quizzes/tests: 

attempts to correct

Activity by step and 

by week
Learner retention

Comments overview

Activity heat-maps: 

step completions, 

comments

Comment sentiment

We generate course 

reports to highlight 

cohort or whole-course 

patterns, enabling 

improvements to future 

iterations of the course 

in the pursuit of 

increased retention and 

stronger learning 

outcomes.



Formative Assessment

Celebrate ProgressImmediate Feedback



Activity Heat-maps

Step completions

S
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Date

Quizzes and Tests

Attempts to correct

Q
u
e
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Number of attempts

Attempts

• Gain insights into the links 

between content, course length 

and retention

• Assess efficacy of test questions 

and quizzes, and see which 

areas need more attention

• Monitor engagement levels 

through comment length, 

sentiment and prolificacy

• Rich data source provided to 

enable bespoke analysis by 

partners themselves

Rich data and course reports
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Thank you

@nigelcsmith




